
 
To Whom It May concern: 
 
Video, Film and Web Services, Inc. was incorporated in 2001 and are multimedia pioneers of Google optimization. 
We are also a New York City Department of Education vendor. As far as we know, we are the only company in exis-
tence that dovetails many mediasðincluding video, film and the webðin order to attain search engine and marketing 
success for our clients. Our mission is to provide communication solutions including internet publicity, digital educa-
tion and entertainment creation using video, film and web tools and strategies to achieve objectives for organizations. 
All of our tools and systems are proprietary and have been developed in-house by our VideoFilmWeb.com team. Our 
team is staffed by freelancers who go through our educational wing in conjunction with TCI College of Technology. 
This educational program is designed to jump start careers and is entitled VFW (Video Film Web) Academy. 
 
We live in an internet age and therefore how an organization or career is represented on Google and other search 
engines has become one of the most important aspect of business and education communication and promotion. 
Opportunities are literally created or lost based on beating out or losing to millions of other websites in regards to 
achieving first page placement on Google. The goal is that when your ideal prospect is typing keywords into Google 
as they search for a solution to their problem, they may not know about you, but you want them to find you on the 
first page. The reason this is very important is because studies have shown that people do not usually go past the 
first or second page when searching online for something. In short, to maintain prestige, keep your job, acquire a 
position, get clients or win advocates for your projects, it is no longer optional to not be Google optimized. 
 
Our clients include businesses, educational institutions and celebrities that all share in common the need for mixed 
media tools and training to get their  persuasive message across to a targeted niche audienceðboth online and off. 
Our customizable methodologies have been developed over nearly a decade and draw from first hand experiences 
working with clients and collaborators who have won awards including Oscars, Emmys, Golden Globes, Tonys and 
Platinum Pias. 
 
A perfect fit for VFW is an organization that needs a stand-out tailored campaign system to achieve their communica-
tions goals. We work well with companies, institutions and individuals that realize the importance of leveraging their 
existing strengths and momentum with an out-of-the-box approach. After an analysis is implemented to determine 
empowerment needs, these insights are quickly turned into results with intuitive and adjustable action plans and 
tools.  These include marketing elements such as web design, online videos, magazine interviews, email promotions, 
event placement and filmmaking.  
 
We have long term relationships with our clients and have helped those we work with through many a success story. 
This is possible, due in part, to our one-of-a-kind ability to construct the exact needed campaign strategy form and 
content to reach and impact the targeted demographic of our client and his or her particular industry.  
 
The reason we do not just make media tools alone and always include training and strategy as a part of our meth-
ods, is that we recognize tools on their own do not build the house. For example, you can have the most beautiful 
website in the world, but it does you no good if the targeted visitors you desire cannot find it or if your niche audi-
enceðwhen finally reaching your siteðdoes not find a clear and easy solution to solve their problem. Using just the 
tools and not working the strategies is as absurd as placing a lovely tool in front of a construction site and expecting 
that tool on its own to build the building.  This philosophy, in a mix of art and science, is the driving force behind how 
we are able to get our clients on the first page of Google as well as assist them in realizing their dreams and achiev-
ing their objectives. 
 
To the best of our knowledge, the unique internet publicity, digital education and entertainment creation solution we 
offer is not available from another provider. Please let me know if any additional information is required. 
 
Sincerely, 
 
Yianni Stamas 
President, Internet Publicist/Educator/Filmmaker 
Video, Film & Web Services, Inc. 
Cellð646-413-0931 

 



Yianni Stamas believes that there is no business that's not in show business which is why in 2001 
in New York City he founded Video, Film & Web Services Inc. which is a video production and 
web design company serving long term clients and collaborators in various industries. Its mission 
is to use internet publicity, digital education and entertainment creation in the form of video, film 
and web tools and strategies to help those with businesses and careers to acquire new clients 
and persuade decision makers as well as secure loyalty, referrals and testimonials. 

http://www.VideoFilmWeb.com


AWARD WINNING CLIENTS 
 
Long term clients and collaborators of VideoFilmWeb.com Inc. include Lincoln Center for the  
Performing Arts, the Film Society of Lincoln Center, Dramatics NYC (Manhattan's most successful 
salon chain with 9 locations), TCI College of Technology and actors and  other professionals who 
have won Oscars, Emmys, Golden Globes, Tonys and Platinum Pias Awards.  
 
THREE DIVISIONS 
 
VFW (Video Film Web) has three divisions including NYC Internet Publicity, NYC Digital Educa-
tion and NYC Entertainment Creation as well as produces a yearly awards ceremony recognizing  
community achievement and campaign video effectiveness. Yianni and his team will help your  
career and business to leverage and maximize your existing resources to achieve publicity,  
education and entertainment success. 
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Hear what long term clients and collaborators are saying  
about  Yianni Stamas and his VideoFilmWeb.com Team: 
 

ðððððððððððððððððððððððððððððð 

 

ñYianni Stamas and his Internet Publicity efforts for our company, has  

for several years made our 9 locations prosper and he continues to do so 

despite the challenges of the current economy. While others salons are fail-

ing and going out of business, we on the other handðdue in large part to 

Yianniôs digital marketing guidanceðkeep growing.ò 

 

Larry ñRockò Kolber, Founder of the  
Manhattan hair salon chain Dramatics NYC 

 

ðððððððððððððððððððððððððððððð 

 

ñI wouldnôt send my clients to anyone else.ò 

 

Edie Robb,  young actors talent manager  
Station Three Entertainment 

 

ðððððððððððððððððððððððððððððð 

 

ñYianni is the best.ò 

 

Alina Bloomgarden, Producer for 
Lincoln Center for the Performing Arts 

 

ðððððððððððððððððððððððððððððð 
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ONLINE VIDEOS, PRESS PLACEMENT AND EMAIL MARKETING 
 
The NYC internet publicity department serves businesses, actors, stylists and celebrities, creating for them 
internet publicity and advertising tools and strategies in the form of campaigns to get clients, retain loyalty, 
generate referrals, acquire testimonials and persuade decision makers. Tools and strategies include online 
videos, press placement and email marketing. These are the tools and strategies that will be customized to 
induce the exact results needed for your career, business and industry 
 
ONLINE VIDEOS 
 
An online video, commercial or demo reel is an effective, quick and easy way to show a client or decision 
maker the benefits and solutions you provide for his or her problems. Using a combination of digital still im-
ages, video clips, press mentions, music and titles, this audio/visual presentation will prompt to action the 
niche targeted viewer. Examples of online video projects produced by VFW can be found at 
www.PickYourStylist.com where there is a page of links, each link leading to an individual hairdresserôs 
video, showing examples of their work and conveying a sense of his or her niche customer fit. Other exam-
ples of projects include the actors demo reels located at 
www.videofilmweb.com/actors. On this link page you may recognize some or all of the VFW actor clients 
and their film, television and stage endeavors. 
 
PRESS PLACEMENT 
 
Press placement is available in a network of over 50 website publications that cater to niche interests in a 
variety of fields and professions. A custom VFW placement provides the client with a magazine interview 
and information sharing opportunity and bringing ñcall to actionò exposure for individuals who are experts in 
their respective industries. The article is found by search engines through a strategy of anticipating key-
words that the target demographic will search.  Then once found, links the surfer to the ñcall to actionò land-
ing page. An example of a VFW press placement is at  
www.saloninnovator.com/karina.  This ñSalon Innovatorò article spotlights a beauty professional who is 
doing the hair of Karina Smirnoff, the Broadway celebrity dancer/performer featured on TVôs ñDancing with 
the Starsò. This placement includes Google optimized written copy as well as an online video shot by VFW 
of Ms. Smirnoff being interviewed while undergoing her style treatments. 
 
EMAIL MARKETING 
 
One of the secrets of success for VideoFilmWeb.com Inc.ôs approach to email marketing that sets them 
apart from other marketers, is that they focus on an individual employeeôs relationship marketing with his or 
her clients. This means that rather than having an email informational newsletter for an entire organization 
(not necessarily serving the focused interest of any one particular reader) the VFW method is to program 
and implement a separate and distinct newsletter for each employee or department. For service oriented 
industries in which clients interact one on one with a service provider, the per employee newsletter ap-
proach is appropriate. For businesses or organizations that have a variety of kinds of customers they serve,  
a department by department approach makes more sense. An example of an online newsletter sign-up 
form can be found at www.ManhattanKidsGuide.com which boasts an email subscriber base of city offi-
cials, community activists, media professionals and business owners, all who share in common an interest 
in fun activities for their families in Northern NYC. 
 
HOW WE WILL CUSTOMIZE TOOLS AND STRATEGIES FOR YOU 
 
We will customize tools and strategies for you to induce the exact results you need. We will accomplish this 
by tailoring online videos, press placement and email marketing to your particular projectôs goals. 

http://www.PickYourStylist.com
http://www.videofilmweb.com/actors.
http://www.saloninnovator.com/karina
http://www.ManhattanKidsGuide.com


INTERNET PUBLICITY TRAININGð12 WEEKS TO SUCCESS 
 
The digital education wing empowers those with emerging careers and start-up businesses and is referred 
to as VFW Academy.  In conjunction with the apprenticeship and internship program at TCI College of 
Technology, VFW (Video Film Web) provides students with Internet Publicity Training to get jobs, improve 
their employable skill set, promote a business or even become an internet publicist. The Internet Publicity 
Training program is 1 day a week for 12 weeks and culminates with receiving an Internet Publicity Certifi-
cate of Completion. Customized Internet Publicity Training is available for businesses and organizations 
wishing to empower their team to achieve fundraising or other goals. 
 
ABOUT THE PARENT COMPANY 
 
The final two weeks of the program consists of working on actual client projectsðthat include businesses, 
services, entertainers and celebritiesðwith the parent company VideoFilmWeb.com Inc. VFW, established 
in 2001 in New York City, is a video production and web design company with the mission to use internet 
publicity, digital education and entertainment creation in the form of video, film and web tools and strate-
gies to help those with businesses and careers to acquire new clients and persuade decision makers as 
well as secure loyalty, referrals and testimonials. 
 
A NEW YORK CITY DEPARTMENT OF EDUCATION APPROVED VENDOR 
 
VFW is in the process of becoming accredited and is currently a New York City Department of Education 
approved vendor. An example of a VFW Academy success story is Joseph Ramos who went through the 
program and now is working in his field as well as won the Platinum Pias Award for best intern as can be 
seen in the article and online video at www.platinumpias.com/2009/vfwacademy.  
 
VFW ACADEMY AND THE INTERNET PUBLICITY TRAINING PROGRAM 
 
For more information on VFW Academy and its Internet Publicity Training program please visit 
www.vfwacademy.com and www.InternetPublicityTraining.com. If you have an emerging career or are 
in the process of implementing a start-up business or are an educational professional who serves the 
needs of this demographic, you owe it to yourself to check out these extremely useful  
cutting edge programs. 
 
HOW WE WILL TAILOR AN INTERNET PUBLICITY TRAINING PROGRAM FOR YOU 
 
We will tailor an internet publicity training program for you, your staff and your collaborators by first as-
sessing the exact objective and outcome desired from implementing internet publicity campaigns such as 
raising funds or increasing business. Then we will custom fit our training to each of the kinds of individuals 
who form your team with sessions that are as long or as short as are needed. We will also empower you 
with the tools and strategies you require to track the progress and effectiveness of your teamôs campaigns. 

Joseph Ramos, graduate of  

VFW Academy, successful  

freelancer and Platinum Pias  

Award winner  

Learn the secrets of using 

online videos to leverage  

social media 

http://www.platinumpias.com/2009/vfwacademy
http://www.vfwacademy.com
http://www.InternetPublicityTraining.com

